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WELCOME!

First off, thank you for purchasing our “Link Building for Dentists” eBook. 
We commend you for taking your practice’s internet marketing into your own 
hands.

Within this ebook, you will find an incredible amount of insider information 
that will help you learn more about the link building process and also provide 
you with a platform on how to keep your link building efforts organized.

First, we will explain what exactly is link building and why it plays an 
important role in your online marketing campaign.

Next, we will explain what it means when SEO experts say “quality over 
quantity” and the type of websites to stay away from.

After the quick overview and rundown on the importance of link building, we 
will provide you with the gold-mine: 108 quality backlinks that you can 
acquire for your dental practice!

We’ll be providing our perfectly laid out (and easy to understand) link chart 
that we use in-house for all of our clients, complete with step-by-step 
guidance on how to use it properly. 

To wrap things up, we’re also including a bonus:  another “how-to guide” 
WITHIN this guide titled How To Do Your Own Back Link Analysis. With 
that, we’re also including our master link analysis chart and another clear 
step-by-step guidance that will also help improve your search rankings.

So, what’s the perk of using this guide to improve your link building strategy? 
It’s easy to follow. It’s a clear blueprint that will help you and your team 
jumpstart your in-house dental marketing efforts.

Let’s get started!
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Understanding Link Building

What is a Backlink?

A backlink is a hyperlink that is created from one website that points to 
another as a reference. You do this through the use of an anchor tag (which 
can either be text or an image). 

In order for a backlink to be effective and of quality to you, the anchor 
tag that links back to your website must be relevant to you and your industry 
while offering human value to the visitor -- otherwise it will just come across 
as spam-like.

by Moz.com
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What is Link Building?

Link building is the process of acquiring links to point back to your own 
website. There are different ways to accomplish this:

Local Directories: Sign up for local directories such as Google, 
Bing, Yelp and Angie’s List, and direct your profile to point back to 
your website (i.e. www.dentistsite.com).

Dental Specific Directories: Sign up for dental specific 
directories such as HealthGrades, EveryDentist and Vitals and link 
your profile to point back to your personal profile on your 
website (i.e. www.dentistsite.com/meet-your-dentist).

Answer Industry Questions: Join platforms like Google+, 
LinkedIn, Quora and Reddit and join groups and communities to 
answer questions and offer insights about your industry. This 
gives you the opportunity to include links to your pages/blogs 
that are relevant to the topic at hand.

 Please keep in mind that some of these backlinks may be   
 “nofollow” but can provide some great ranking juice within 
 themselves which allows for great for exposure and 
 growing your audience and authority.

Blog: By creating quality, informative blogs and sharing them on 
your social platforms, you will help expose your website to other 
writers who are looking to reference out authoritative 
information from their own blogs. This is what you would 
consider “natural” link building, as it involves zero intentional 
outreach on your part. 

These are just a few ways to gain backlinks to your site; as time consuming as 
this part can be, it is an essential moving piece to your overall internet 
marketing campaign.
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Why Is Link Building Important?

We commend you for investing in your website as it is a necessary tool to 
running a  successful online marketing campaign. But what now? Just 
because you have a beautiful website online, it does not mean people will 
find it immediately.

Remember, this is the world wide web and there are millions of 
websites on the internet! It is your job to promote it and show it off! Think 
of it as buying a beautiful, brand new car and permanently storing it in your 
garage.  Why make the investment if you’re keeping it out of plain sight?

Link building helps gain traction, attention and traffic back to your website. 
Traffic is important, as it means your website is being discovered and your 
services are being reviewed by potential clients -- thus, creating leads. 

Authoritative websites that link back to yours are essentially giving you a 
vote of trust, popularity and relevance for a specific topic. The more quality 
votes (links) your website gets through natural link building and your own 
link acquisition, the more your website becomes highly regarded and 
trusted.

It is important to understand that link building is not the “end all” of SEO, as it 
must be combined with other online marketing strategies. It is also impor-
tant to continuously gain links from trustworthy websites on a monthly basis 
to help raise your business’ authority within your industry. Continuous link 
building efforts will help position your website at a higher rank on search 
engines.

REMEMBER!
A website that ranks within the first page of search engines 
has a much higher chance of acquiring clicks and leads. This 
means more business revenue for you and a greater sense 
of comfort. 
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Quality over Quantity

There is a very important rule that you must always remember when 
acquiring links for your dental website: quality over quantity. It’s a common 
phrase, but in the online marketing world, it’s a golden rule.

Not all links are created equally. What does this mean? That some links 
can actually do your website more harm than good, thus throwing your link 
building efforts down the drain. The point of link building is to establish a 
strong backlink profile by gaining votes from authority websites rather than 
potential spam websites. 

Google has become very adamant about this after their release of the 
Penguin update, which penalizes websites that build low-quality or “spammy” 
links. So, if you steer clear of these links you can feel safe knowing that your 
website won’t be penalized and removed from Google’s search result pages.

One of the most common questions that arise when acquiring links is just 
how does one identify a spammy link from a legitimate one? 

Before you request a backlink from a website, follow this simple checklist:

Is the website bombarded with ads?
Look for multiple ads above the header and on both sides of the 
webpage

Is the website outdated?
View the blog section for a good indication of updates, if the site 
has no blog, view the footer (bottom of site) for year date

Is it missing an “About Us” or even a “Contact” page?
If the website is missing a Contact page, it automatically comes 
across as fishy-- this usually means they do not address any issues 
users may encounter while navigating their site
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Is the site  really slow to load?

Are they selling links? 
If so, immediately walk away

Is it missing social signals?
Any signs of social interaction on sites like Facebook, Twitter, or 
Google+? When was the last time they were active? If it’s been a 
while, it’s a good indication that their website hasn’t been updated 
in a long time

Does this directory/website bring any true benefit to 
my website?

For the following, download the Moz Toolbar to help determine the following:
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Does the website have a low domain authority?
Anything below 30 is considered low

Does the page have a low page authority?

Does it have a high spam score?
A score of 7 and above is not good.

If you’ve answered yes to the majority of these questions, we highly suggest 
staying away from the link.
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Before
You

Begin!

Before diving into our list of directories, we want to make sure that you start 
off with a clean backlink profile so your efforts don’t go to waste. This means 
performing a backlink analysis to remove any spammy websites that are 
currently linking to your dental website.

Remember:  anyone can link to your website with or without your request. 
Some links can actually be of benefit to your website, while  others can harm 
your search engine rankings. 

If your dental website has been live on the internet (even if for a few short 
months) and you’ve yet to evaluate your backlinks, please scroll down to 
“How To Do Your Own Backlink Analysis” and begin your efforts there. 

If your website is brand new, continue on to our next section: “Quality and 
Dentist Specific Directories”.


